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Principal Investigator : cheese purchases; 48% said they comprise 75% or morePrincipal Investigator : p ; % y p %
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7713 County Road 23  57% of the purchased specialty cheese comes from Europe, 32% from California  In-store displays chalkboards or case cards will influence purchases and7713 County Road 23 p p y p
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 In-store displays – chalkboards or case cards – will influence purchases and 
Orland CA 95963  All interviewed said they purchase specialty cheese made with cows’ milk; 96% should contain information about the cheese makers including names andOrland, CA 95963 y p p y ;
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tim@realfarmsteadcheese com  98% buy hard cheeses like parmesan asiago and gouda; 94% buy veined soft If lli h h di ib d h di ib d d itim@realfarmsteadcheese.com  98% buy hard cheeses like parmesan, asiago and gouda; 94% buy veined soft  If selling through a distributor, educate the distributor and conduct in-store@
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 If cheese is sold in individual packages, packaging will help consumers 
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 Avoid selling pre packaged cheese alongside commodity cheese shoppers 
P O Box 697 who browse such areas are price conscious and wary of new productsP.O. Box 697 who browse such areas are price conscious and wary of new products
Orland CA 95963  Product quality and freshness are more important than whether a product isOrland, CA 95963  Product quality and freshness are more important than whether a product is 
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h ibbareed@ucdavis.edu to support these attributesCheeses in the aging room@ to support these attributesCheeses in the aging room.
 Foods free of antibiotics and hormones are important to these buyers Foods free of antibiotics and hormones are important to these buyers.
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As consumer interest in healthful foods continues to grow there is a parallel risingAs consumer interest in healthful foods continues to grow, there is a parallel rising 
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 65 people attending the North Valley Dairy Dayinterest in handmade artisan cheeses. A value-added dairy product based on pasture- Focus Group Results
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Focus Group Results  25 people attending the statewide artisan cheese producer meeting inbased grazing could potentially satisfy these interests, at the same time improving 
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fit bilit f b d d i f  75% said buying local food is important or very important Stanislaus Countyprofitability of grass-based dairy farms. 75% said buying local food is important or very important Stanislaus Countyprofitability of grass based dairy farms.

 79% said buying direct from family-owned farms is important or very important  200 people at the California Cheese and Butter Association annual meeting 79% said buying direct from family-owned farms is important or very important  200 people at the California Cheese and Butter Association annual meeting 
The project team hypothesized that consumers may choose – and pay higher prices  72% said buying organic is important or very important in TemeculaThe project team hypothesized that consumers may choose – and pay higher prices  72% said buying organic is important or very important in Temecula
for foods that have a brand image of quality and authenticity linked to sustainable
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Objectives: importantObjectives: important
From the focus group it was learned that although price is not a major factor in1 Conduct market research on niche market potential for artisan cheeses produced From the focus group, it was learned that although price is not a major factor in 1. Conduct market research on niche-market potential for artisan cheeses produced purchases consumers prefer to sample premium priced cheese before buyingp p

t b d f i l di f t il h b d purchases, consumers prefer to sample premium-priced cheese before buying.on pasture-based farms, including surveys of retail cheese buyers and consumer p , p p p p y gp , g y y
f Based on phone and focus group feedback four cheese case card statements werefocus groups Based on phone and focus group feedback, four cheese-case card statements were focus groups p g p
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f h f i i d i cheese. Cheese-case visitors were asked to assess the statements and to rate the flavorfrom those of intensive dairy management systems cheese. Cheese case visitors were asked to assess the statements and to rate the flavor from those of intensive dairy management systems. and texture of the Pedrozo cheese compared with other cheeses they buy
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and texture of the Pedrozo cheese compared with other cheeses they buy.
Ch d ith C lif i d i3 Conduct test marketing of a newly developed cheese Cheeses made with California red wine.3. Conduct test marketing of a newly developed cheese.

The statement receiving the highest rating said:The statement receiving the highest rating said:g g g

Actions: “P d P i G d t l h h d d i li it d titiActions: “Pedrozo Peppercorn is a Gouda-style cheese, handmade in limited quantitiesPedrozo Peppercorn is a Gouda style cheese, handmade in limited quantities 
b i d ill d h d f il hi h 60 d hiby Tim and Jill Pedrozo The Pedrozo family ages this cheese over 60 days Thisby Tim and Jill Pedrozo. The Pedrozo family ages this cheese over 60 days. This 

 47 telephone interviews were conducted cheese is great as an hors d’oeuvre or on top of a salad ” 47 telephone interviews were conducted cheese is great as an hors d oeuvre or on top of a salad.p

34 l ti i t d i f Tasters gave the cheese a ‘superior’ rating compared with cheeses they buy and all 34 people participated in focus groups Tasters gave the cheese a ‘superior’ rating compared with cheeses they buy, and all peop e p c p ed ocus g oups g p g p y y,
di id th ld b th h if it il bl i th i tresponding said they would buy the cheese if it were available in their grocery store.

 36 people sampled cheeses
responding said they would buy the cheese if it were available in their grocery store.

 36 people sampled cheeses Tim and Jill Pedrozo of Pedrozo Dairy and CheeseTim and Jill Pedrozo of Pedrozo Dairy and Cheese 
C i th i h ki f ilit i O l dCo. in their cheese-making facility in Orland.g y
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